








At Comart, integration means not only keeping in sync with the

dynamics of a changing market, but merging our past experience,

our reputation, and our skills with our client’s future. It also means

making significant investments in technology, even before the

earlier technology has paid for itself.

Our credo - where there’s a need, we will integrate; where there’s a future, we will innovate – is not

mere parlance, but a working discipline sensed and enjoyed by our growing client base. We realize

that while technology will provide the cutting edge in our business, it is our culture of service,

prompt, responsive, often proactive, and ingrained into every aspect of our organization that will

make a perceptible difference to our customers. It will help us build not just brands and market

shares, but relationships with a future. It is this level of integration that has brought us where we

are, making us the preferred choice of global players in an ever-changing industry.

Advertising

Dentsu

Grey

JWT

Leo Burnett

Lowe Group

McCann Erickson

Ogilvy

Rediffusion DY&R

Saatchi & Saatchi

Corporates

Air India

Citibank

Coca Cola

DAKS (Forbes Gokak)

De Beers

Espirit

Fidelity Investments

Godfrey Phillips

Hutch (Orange)

Infosys

L’Oreal

Louis Vuitton

Publishing

Cosmopolitan

L’Officiel magazine

Man’s World

Nex-Gen Publishing

Readers Digest

Seventeen

Offshore

Gilchrist

Louis Vuitton

LONG-STANDING RELATIONSHIPS AT A GLANCE:

NEW-AGE INITIATIVES FROM COMART

Digital photography:

Indoor & Outdoor advertising:

Packaging:

Corporate Communication:

Advertising & Brand Management
initiatives:

Process Outsourcing:

Digital photography with QuickTime virtual
reality for 360 viewing of objects and
instant colour correction and highlighting.

Ideas in retail architecture and signage on a
variety of substrates.

8-colour printing to any size.

Backlit hoardings with dual-tone day and
night differentiation.

Creation of virtual prototypes and trial
options for packaging.

Variable data-printing.

Short-run digital printing.

Digital Asset Management for secure online
access to images and artworks.

Dedicated ISDN-based client networks and
production rooms for greater privacy,
security and collaboration.

Offshore services in design, prepress and
production processes.
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Mercedes

McDonalds

Pepsi

Phillips

Reliance Industries

Taj Group of Hotels

Tata Motors

Steinmetz

Suzuki

Unilever

Bharati Wal Mart

Wipro

INTEGRATION WITH CUSTOMER NEEDS
It's what sets us apar t

Our association with Comart is as old as 50 years. This is because some

of our most cutting edge ideas have taken shape at Comart. O&M has

surged ahead as India’s most creative agency, and Comart has backed

us with creative solutions at every step.

Piyush Pandey, Chairman, Ogilvy India.

1996: Established
India’s first full-fledged
digital photography
studio.

First ISDN link between
O&M, JWT and Comart
established to enable
digital file transfers and
facilitate online
approval.

1998: Launched a first-
of-its-kind colour
management system
using industry standard
ICC profiling.

1999: Began offering
3-D visualization &
prototyping to deliver
visual impetus to
Packaging,
Merchandizing and
Retail Architecture.

2000: Ushered in
millennium standards
of colour management
with the Gretag
Macbeth system.

2003: Entered the
outdoor print market with
the installation of a 2-
meter solvent outdoor
printer.

2005: Launched its
24 x 7 global offshore
operation offering
packaging premedia
services for a U.K-
based packaging major.

Introduces Digital Asset
Management services
for clients – a first-of-
its-kind initiative.

2006: Introduces
certified colour proofing
to raise the bar in colour
management.

Installed its third printer
for outdoor at Bangalore
- a 3 meter, 8 colour
solvent printer which is
amongst the biggest of
its kind in India.








